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The 2017 edition of BALKAN BAROMETER (BB) is yet 
another instalment in the series of annual public opin-
ion surveys commissioned by the Regional Cooperation 
Council. 

It collects and analyses data across a host of thematic 
areas, examining aspirations and expectations of the 
region’s populations and its business community on 
life and work, prevalent socio-economic and political 
trends as well as regional and European integration, 
among others.  

Balkan Barometer pocket edition features the main 
thoughts of people and businesses on prevailing issues 
facing our economies, through infographics.

This survey, conducted by GfK among 8000 citizens and 
1600 companies in the course of 2016 throughout our 
part of Europe, is an easy-to-access source of informa-
tion. The RCC website www.rcc.int permits download 
of both components of the Balkan Barometer - Public 
Opinion Survey and Business Opinion Survey - as well 
as their datasets which are easily searchable.

RCC’S BALKAN BAROMETER 2017

Check it out at:
http://www.rcc.int/seeds/results/2/balkan-opinion-barometer
http://www.rcc.int/seeds/results/3/balkan-business-barometer

THE VOICE OF THE PEOPLE
from the Western Balkans
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The findings of BB 2017 survey  illustrate the need to 
pursue regional cooperation objectives with increased 
vigour and at greater speed. 

Unemployment continues to dominate thinking, while 
the perception of traditional democratic institutions, 
for reasons both complex and manifold, leaves much 
to be desired in terms of both performance and public 
confidence. Despite notional support for regional and 

SUMMARY

European integration there continues to be widespread 
scepticism about the ability of regional and European 
arrangements to address pressing economic and polit-
ical problems. At the same time, an upturn in econom-
ic performance by the region’s economies has brought 
about an increasingly optimistic outlook for the future 
that needs to be solidified through decisive government 
policy.   
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The Most Distinctive Perceptions in Each
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EU Integration	
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Attitudes towards Climate
Change and Energy
Perceptions of Public Institutions
and Services (independence, freedom,
corruption)
Perception of Security	  

CONTENT
07

09
17
21

27
33
37
41

45
51

59

65

67
75



The Most Distinctive
   Perceptions in Each of
Western Balkan Economies
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which is the
highest percentage
recorded among
respondents
in the region

SAY THEY ARE
UNEMPLOYED,

23%
17%

With 

OF RESPONDENTS
SAYING THEY LOST
THEIR JOB OVER
THE PAST 3 YEARS

SAY THEY OR THEIR
FAMILY MEMBERS PAID
BRIBES FOR MEDICAL

AND HEALTH SERVICES 

Overwhelming,
and the highest

in the region, 

54% 
WILL

WORK

FOR MONEY

Albaniansare an unfortunateregional leaderin this
category 

30% 
say they were

unable to afford
food, clothes

and other basic
supplies during

the past 12 months

People in Albania



B A L K A N B A R O ME T ER 2017 B A L K A N B A R O ME T ER 201712 13



B A L K A N B A R O ME T ER 2017 B A L K A N B A R O ME T ER 201714 15



Balkan Public and  
     Business Sentiment 
  Index
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Life Satisfaction
    Index
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Attitudes on Regional 
  Cooperation and EU
Integration
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Unemployment and      
    Risk of Poverty
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Employability and the  
   Labour Market
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Attitudes towards
     Mobility
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Attitudes to Social  
Inclusion of Vulnerable 
  Groups
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Perceptions of Trade  
  and Investments
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Perceptions of Transport
   and Infrastructure
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Attitudes towards  
  Climate Change 
and Energy
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Perceptions of Public
   Institutions and Services

(independence, freedom, corruption)
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Perception of
   Security
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